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The Magazine 
 
The Declaration is the University of Virginia’s premier weekly news magazine. Covering news and 
cultural events both around Grounds and around the world, the Dec—as it is fondly known—is read by 
students, faculty and the general community alike. 
 
Feature articles in the Dec tackle political and social issues on the local, national and global scale. Our 
style varies from hard news to humorous travelogues and biting satire about the University. Frontline 
provides commentary on recent events that go unnoticed in the national media. Our columns, written 
by students each week, provide a unique take on University and daily life. Our culture section, Scene, 
has become an outlet to review music (both local and national), new books, films and art installations 
both on and off grounds. Scene will remain dedicated to exposing music and other art that would 
otherwise slip underneath the radar. 
 
Our audience isn’t the same as the Cavalier Daily, or any other magazine in town. Equal parts on and 
off-beat, the Dec reaches an influential group of students and locals who search for the cutting-edge 
trends in Charlottesville. We also reach the new students who haven’t yet ventured out into the world 
off- Grounds, but know there’s more out there than New Dorms and the Lawn. 
 

Our History 
 
 
The Declaration has a long and proud tradition at the University of Virginia. It was founded in 1973 
by a trio of students who wanted an alternative forum for students and others to voice their opinion. 
Started to question and poke fun at the traditions of the University, the Dec has become an institution 
itself. We are proud to have served the University community for thirty-five years. The Dec remains as 
committed to its original mission as when it was first founded. Nowadays, we’re a forum for 
University students and professors alike to express their opinions. Each new staff reinvents the 
magazine, so it stays fresh. Each issue, every issue. The Dec is entirely student-run, and is a 
contracted independent organization (CIO) at UVa. Our staff—the forty-first—is extraordinarily 
dedicated, putting together a professional magazine week after week while balancing classes and the 
occasional part-time job. 
 

Our Circulation 
 
The Declaration has a circulation of 5,000 issues a week, reaching everyone from students in lecture 
halls to Charlottesville’s coffee shop denizens. Mostly, the Dec targets the University, with stands in 
buildings, bus shelters, and sidewalks. We have recently expanded circulation to the Corner and 
Downtown mall and will be expanding to other Charlottesville locales in the spring. 
 



Publication Calendar 
 
Unfortunately, recent financial constraints have limited the budget allotted to The Declaration and 
have threatened the possibility of remaining in print. For years, The Declaration hit stands once a 
week, every week, for the duration of a semester. This past year, we decreased printing to every other 
week, and it appears as though 2013 will see even fewer issues of The Declaration around grounds. I, 
along with the other members of the Managing Board, are hard at work conceiving new fundraising 
techniques that may allow more frequent printing during this spring semester. 
 
As of now, the following dates are scheduled for printing. With the help of some dedicated advertising 
and the occasional bake sale, we hope to print another two issues.  
 
Feb 14 
March 7 
March 28 
April 18 
 

Advertising Rates 
 

 
 
*The prices listed are prices per week. All advertisements are printed in black and white.  
 
 
 
 
 
 
 
 
 
 
 
 
 



Relative Advertising Sizes 
 

 

Design and Payment 
 
If you choose, The Declaration’s graphics team will design your advertisement for you. Graphics (such 
as logos) should be emailed to declaration.business@gmail.com by four p.m. the preceding Sunday. 
They should be saved as high resolution .tif or Photoshop fi les. Other images may result in poor 
quality and dissatisfaction. If you already have an advertisement design that you would like to use in 
the Dec, email or give it to your representative by Tuesday at 4 p.m.. Computer fi les should be high 
resolution, a Tagged Information Format File (TIFF), or a Photoshop fi le (PSD). Again, other formats 
could result in poor print quality. 
 
Payments are due 10 days after the advertisement runs, based on the cover date. For advertising runs 
of multiple weeks, billing will be monthly, with the due date 10 days after the first issue of the month. 
Outstanding payments will be subject to a 20% late fee.  
 

Online Advertising 
 
With the dawn of yet another era of The Dec, the journey becomes all the more strange and beautiful 
with our brand-new online presence: the-declaration.org. Now that the website is up and running 
with an all-new vigor, the possibility for online advertising becomes crucial—especially when the Dec’s 
print existence has been shaved down into a fraction of what it used to be. The website will be a 24-
hour a day, 7-day a week enterprise, offering ample opportunity to reach a wide base of readers when 
print schedules become rare.  



 
Advertising online follows a simple $12-per-week fee for any of the following sizes. Note: The sizes are 
listed in pixels and may not be exactly to scale on a Word document.  

 
 
 
 
 
 



 
 

Contact Information 
 
Mina Tavakoli 
Business Manager 
Declaration.business@gmail.com  
Mt3dy@virginia.edu 
Mobile: (703) 459-7377 


